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Creative Best Practices & Guidelines

Sponsored Brands and Sponsored Display - Custom Images

Best opportunities

Opportunity to showcase your product in use with a lifestyle
image.
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Opportunity to showcase multiple other products in your
collection through imagery or by driving to separate store

page.
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Best practices

Opportunity to showcase your competitive advantage
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Opportunity to adjust creatives to the season or for specific
promotions.
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Opportunity to stand out on the page.

Pratuitic & Presastic Gumemirt for Digautis Haslth

lemme

e Keep your product front and center

educational

¢ Align your creative with the audience you are targeting

¢ Understand when to focus on the product VS lifestyle VS

Utilize Al to help Scale
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Sponsored Brands: PDP Placement

in View on Linkedin

Copy Writing Tips

HIGH CTR BUT POOR CVR?

Shop WORKPRO

Are you satisfied with this image?
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Holiday Creatives Engaging Video Examples
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Top of search Video
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[f3] View on Linkedin


https://www.linkedin.com/posts/destaney-wishon_30-second-sponsored-brand-tip-add-a-custom-activity-7074787244196188160-nyaD?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/posts/destaney-wishon_decent-set-of-basic-tools-unless-your-activity-6999764291708997632-Cdle/?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/posts/destaney-wishon_amazon-generative-ai-sponsored-brands-activity-7124772543101640705-W59k/?utm_source=share&utm_medium=member_desktop.
https://www.linkedin.com/posts/destaney-wishon_sponsored-brands-deep-dive-sponsored-brands-activity-7142903764058783746-Gyzc/?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/posts/destaney-wishon_reminder-do-not-overthink-your-sponsored-activity-7035981203262365697-ZbcD/?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/posts/destaney-wishon_one-of-the-best-creatives-i-have-seen-for-activity-7020767481623416832-F2L-/?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/posts/destaney-wishon_sponsored-brand-video-vertical-video-update-activity-7148743810053726208-skta/?utm_source=share&utm_medium=member_desktop

